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BigData vs Mass-Market of one
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Fuente: “On measuring tourism: the new world of big data, the internet and social media” - June 2012
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The Constantly
Connected Consumer

The overyday lives of US consumers are being transformed by the abiity to constantly connect
through always on, always avallable mobile devices. Understanding the impact of smartphones
on consumor bohavior is key to reaching today's on-the-go user, This growing consumeor use of
smartphones o search, shop and look for local information creates more opportunities for
markoters 10 connact with their customers.
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Big Data o Datos masivos 299§ X 2.460,000
es un término que hace e = VIDEOSH 7R PIECESOF CONTENT
referencia a una cantidad de K
datos tal que supera la
capacidad del software
convencional para ser s
capturados, administrados y i . 347,222
procesados en un tiempo _ o Wl o N, PHOTOS.

razonable. OWNLOAD W TWEET

" oy e o 277,000

(Fuente: Wikipedia) g R '”.u TIMES
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Experlencla de Cllente
Big Data = Transactions + Interactions + Observations CUSTOMER
BIG DATA
Sensors / RFID / Devices - User Generated Content
Mobile Web Sentiment B L E T It
User Click Stream /
Spatial & GPS Coordinates
Web logs WEB AB testing
External Demographics
Offer history Dynamic Pricing
Afiliate N Business Data Feeds
Gigabytes ) . " HD Video, Audio, Images
er d Speech to Text
Behavioral Targeting
. Product/Service Logs
s Dynamic Funnels
Y Funne SMSIMMS

l Increasing Data Vari

Source: Contents of above graphic created in partnership with Teradata, Inc.
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¢ Cuando Bl se convierte en Big Data?

Data at Rest

Terabytes a exabytes
de datos existentes
que procesar

00 =0=0

Data in Motion

Streaming de datos:
de milisegundos a
segundos para
responder

Data in Many
Forms

Estructurados,
desestructurados,
externos, multimedia

Data in Doubt

Incertidumbre debido
a la inconsistenciay
falta de completud de

datos, ambigtiedades,

latencia y fasedad

brains & GrantThomton 6 L‘:’_'

iberCaja

Fuente: Las "4 V" ou principales atributos de Big Data. Documentos IBM et T.Lombry.
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“Big Data is not about data. The value
in big data is in Analytics.”

Gary King — Harvard University
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Data

Analytics Human Input

Descriptive
What happened? 4

Diagnostic
Why did it happen?

Predictive

What will happen? 4 Decision

Decision Support
Prescriptive
What should | do?

Decision Automation

Source: Gartner, #G00254653 (September 2013)
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Mass market of one

Canales On-line

102 ] @

No-digital

A 2

Mensajes Off-line
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éQué estd ocurriendo?
Observar

Hago é¢Como lo interpreto?

¢Qué opcion elijo?
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habilidad p\a“ra adaptarse alos cambios:

(Stephen Hawking)
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